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Digital Marketing Proposal from iVista
The contents described herein are confidential and are to be considered the intellectual property

of i-Vista Digital Solutions Pvt Limited until such time as the project decision is rendered in

relation to this proposal and a subsequent working relationship commences between i-Vista

Digital Solutions Pvt. Ltd . And Omnitech InfoSolutions Ltd ., Mumbai and its offices .

The reader of this document shall not disclose any information contained within this document

without the express written permission of i-Vista Digital Solutions Pvt. Ltd .
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www.omnitechglobal.com
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About Omnitech Global | The Brief so far

ÅAn ISO 9001:2008 certified company, Omnitech offers cutting

technology and software solutions in:

ïInfrastructure Management Services/BusinessApplication Services/

BusinessContinuity Services/Industry Solutions Services.

ÅOmnitech Global is considering the appt. of Digital Marketing Partner

to help it realize its business goals through its brand website and

other web assets.

ÅOmnitech Global is in the process of revamping its main website.

Marketing and promoting the service offerings, help position the

brand appropriately and leveraging the medium to achieve its goals

outlined will be the mandate for the Digital Marketing partner.
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Agenda

1 I Services In Focus 

2 I Key Differentiators

3 I Market Segments / Geos

4 I Target Audience

5 I Competition Landscape

6 I Current Online Observations

7 I Objectives of Online Initiatives

8 I Approach & Strategy

9 I Schedule of Activities

10 I Next Steps
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1 I Services & Industry in Focus
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Services

ÅInfrastructure Mgmnt 

Services (IMS)

ÅApplication Mgmnt Services 

(AMS)

ÅBusiness Continuity Services 

(DR/BCP)

Industry in Focus

ÅBanking & Finance

ÅManufacturing

ÅRetail 

ÅIT / ITES

GEOS

ÅIndia & APAC region

ÅMENA

ÅUK / Europe, 

ÅUS / North America

Services|Industry|Target Geos| our understanding
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3 I Target Audience



© 2011 i-Vista Digital Solutions Digital MARKETING + TECHNOLOGY 8

Target Audience | Our Broad View

1. Customers

ïCEOs / CXOs / VPs / BU Heads

ïPractice Heads

2. Influencers (Media, Analyst, Investors, etc)

ïMedia

ïAnalysts

ïLevel 1 & 2

3. Potential Employees
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5 I Competition Landscape
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Competition | Our Understanding

ÅCrowded Marketplace

ÅTier I / Tier II / Tier III IT Companies ðNational & 

International Players
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6 I Current Online Observations
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Observations | Website - Ranking
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Observations | Website - Search Keywords
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Observations | Website - Summary

There are 568,738 sites with a better three -month global Alexa traffic rank 

than Omnitechglobal.com. 

The site's visitors view 7.3 unique pages each day on average. Almost all 

visitors to the site come from India, where it has attained a traffic rank of 

30,940. 

Visitors to this site spend roughly nine minutes per visit to the site and 50 

seconds per page view. 

Search engines refer roughly 6% of visits to Omnitechglobal.com.
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Observations | Site Traffic

Search %

About 96% of the search 
terms are brand keywords
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Positives Areas to Improve Upon

Å Design  | Your landing page design has to be more 

effective. Consider refining.

Å Your page needs to have meta description  (which 

is missing currently) for better search engine 

visibility.

Å Meta keywords are a must for search engines to 

recognize your website. 

Å It is advised to have robot.txt file to stay up to 

date with the search engines.

Å Blog not found . Blogging is a great way to reach 

your target audience.

Å No Headings found . These tags not only help 

human readers read the content, they also help 

search engine spiders better understand the content 

on a page and what is most important.

Å Readability Level: The page does not contain 

enough text for a meaningful analysis.

Å Popularity | Your website is popular enough 

on the internet world to get good traffic.

Å Indexed Pages: 442 | Generally, the more 

pages found on your site by search engines, the 

better. 

Å Linking Domains: 16 | The more sites you 

having linking to your own site, the better. 

Having links to your website from authoritative 

resources helps you rank higher in search 

engines since these links are an indication that 

your website is trustworthy and contains good 

content.

Observations :Analytics Snapshot
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Areas to Improve Upon

Å Permanent redirect (technically called a "301 

redirect") not found. Search engines may think 

www.omnitechindia.com and omnitechindia.com 
are two different sites. 

Å Consider placing Alternate text on images to improve 
user experience.

Å Conversion form not found.Conversion forms are the 
primary way to get leads from your webs.

Å Promotion | Your current online brand awareness 
program(s) seem to have limited impact. Consider 
enhancing your existing efforts and strategy.. 

Å A website grade of 60/100 for 
www.omnitechglobal.commeans that of the millions of 
websites that have previously been evaluated, our 
algorithm has calculated that this site scores higher than 
60%of them in terms of its marketing effectiveness. The 
algorithm uses a proprietary blend of over 50 different 
variables, including search engine data , website 
structure, approximate traffic, site performance, and 
others.  

1

7

Observations :Analytics Snapshot

Positives

Å Popularity | Your website is popular enough 

on the internet world to get good traffic.

Å Indexed Pages: 442 | Generally, the more 

pages found on your site by search engines, the 

better. 

Å Linking Domains: 16 | The more sites you 

having linking to your own site, the better. 

Having links to your website from authoritative 

resources helps you rank higher in search 

engines since these links are an indication that 

your website is trustworthy and contains good 

content.
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Observations | Social Media | Facebook



© 2011 i-Vista Digital Solutions Digital MARKETING + TECHNOLOGY 19

Observations | Social Media | Twitter
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Observations | Search Analytics

Omnitech   
Listings not 
found on Page 
1,2
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Observations | Search Analytics

Omnitech   
Listings not 
found on Page 
1,2
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7 I Objectives ðOnline Marketing
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Expectations from i -Vista

ÅBetter Visibility To The Target Audience Across Target Geos

ÅBrand Recognition & Awareness

ÅBrand Interaction & Engagement

ÅLead Generation 

ÅBrand Reputation Management
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8 I Approach & Strategy
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The Marketing Mix

Omnitech 
Global

Site Maint. 
+ Content 

Mgmnt.

SEO

SEM

SMMEmailers 

Display 
Ads / 

Banners
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Professional Networks - Discussions
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Professional Networks - Discussions
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Professional Networks - Discussions
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Idea # 01 | Online Show | Brand Visibility

Idea

ÅTV SHOW

Å It would be part of a scheduled 
program in a forum in any major 
portal

ÅUsers can participate in a live forum 
and get into an interactive session 
with experts in the industry and 
eventually download this interview 
for further viewing

Rationale

Å Demonstrating Technology edge 

rather than being verbose

Å Scheduled program will lead to 

higher brand recall and retention

Web 3.0 Meter

Difficulty Meter



© 2011 i-Vista Digital Solutions Digital MARKETING + TECHNOLOGY 30

Idea # 02 | Interactive Game | Brand Visibility

Idea

Å Interactive platform

ÅCompete with peers

ÅE.g. Play golf and leave your points 

for others to compete

Rationale

Å Users would feel a sense of 

competitiveness in getting 

their picture there

Å Networking Opportunity

Å Choosing the interactive 

medium to enhance 

experience of the brand

Want to beat 

his score???

Web 3.0 Meter

Difficulty Meter
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Idea # 03 | CXO Forum | Market Access

Idea

ÅCreate a forum where the 

best of breed executives from 

the CXO segment would get to 

share their opinion

ÅPeer to Peer Invite

Rationale

Å Online area where the 

experts collaborate

Å Market Insight - Get to hear 

what customers are thinking

Web 3.0 Meter

Difficulty Meter
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Idea # 05 | Case Studies | Knowledge Association

Idea

ÅCreate/ populate case studies

written of Omnitech Global 

with HBR and the likesé

Rationale

Å Address the next generation 

leaders who would be 

prospective influencers / 

customers

Web 3.0 Meter

Difficulty Meter
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Idea # 10 | Article Seeding | Online Marketing

Idea

ÅArticle seeding in knowledge 

forums ðGartner/ 

Forrester/IDC etc

ÅPost white papers / articles in 

forums

Rationale

Å Re-enforcing of Omnitech 

Global expertise in the space

Web 3.0 Meter

Difficulty Meter
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Professional Networks ðBitpipe.com
With its network of 
more than 80 
technology-specific 
websites,dozens of 
conferences and 
seminars, and more 
than 9 million active 
registered members, 
TechTarget is a primary 
destination for 
technology 
professionals 
researching which 
products to purchase

Omnitech 
Global 
White Papers
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Professional Networks ðBitpipe.com
With its network of 
more than 80 
technology-specific 
websites,dozens of 
conferences and 
seminars, and more 
than 9 million active 
registered members, 
TechTarget is a primary 
destination for 
technology 
professionals 
researching which 
products to purchase

Omnitech 
Global
White Papers
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Online Forums - Discussions

Leverage these 
forums for relevant 
discussion


